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24% TASTES 21%

Reess' most popudar female products on Shopcade are high hesls and drasses, whersas
the most populsr products among male users are shirts and belts
e Other popuiar procducts featured durmng the campaign
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REISS’ ENGAGEMENT ON SHOPCADE

Reess' End of Season sale 14 was heavily promoted on all Shopcade for 5 days within a & week penod, leading to a huge increase
n brand popularity (wants and clickthroughs). Wants increased by 199 & clicktivoughs by 32%,
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Following the promo Promotion: Custom banners, specially curated lists, personahsed push notification sent
number of sales increased by 233% to over 100K users, daily emall alert sent to over 40k users and social media execution
conversion rate ncreased by 52 25% on Facebook, twitter and Instagram,
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FACEBOOK, TWITTER AND INSTAGRAM
Colebrities & bloggers wearing Reiss posts very successful among social media platforms

Facebook posts achieved up to 63% Unigue Chck Through Rate.
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https://www.shopcade.com/  Contact us: partnerships@shopcade.com



